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Following is an excerpt of an interview by Selcuk Sirin (Associate Professor of Applied Psychology at New York
University — Steinhardt School of Culture, Education and Human Development) with Al Jazeera Turkey. Dr. Sirin is
a statistician who works on social development and education, and is also author of the book “Yol Ayrimindaki
Turkiye” (Turkey at Crossroads). His research interests and publications can be found here.

In this article (published by author’s permission), Dr. Sirin shares his view the challenges Turkey faces in
[governance], [technology development] and [critical thinking].

Critical Thinking and Decision Making

According to Dr. Sirin, Turkey’s main problem is the [governance of decision-making]. Decisions in Turkey are
made through ideological lenses, whereas it should involve more data, as is the case in the developed economies.
Dr. Sirin argues that Turkey cannot develop its own technology, for which critical thinking is a prerequisite. The
emergence of technology and innovation does not only depend on greater investments in R&D. After all, it is people
who will develop the technology. And the root of innovation is the free existence of criticism.

As the chart below demonstrates, Turkey is not in a good position when it comes to critical thinking. According to
the OECD survey executed among 15 years old children, the percentage of critical thinkers in Turkey is 2,2% while
the OECD average is 12%. The same rate is 28% in South Korea, home of global brands such as Samsung.


http://www.aljazeera.com.tr/al-jazeera-ozel/dunya-verilerle-karar-veriyor-biz-ideolojiyle
http://steinhardt.nyu.edu/faculty/Selcuk_Sirin
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Source: OECD PISA (Programme For International Student Assessment) Report - 2012
Economy and Branding

Dr. Sirin takes a broad view regarding the application of technology and argues that it should not be confined to the
use of computers. Instead, the Turkish private sector should focus on high-value-added productions. In today’s
world, it is necessary to add wisdom, logic, art, creativeness, and design into everything we do. There are only a
few differences between smartphones in terms of technical specifications, but iPhone is the most popular due to its
unique design.

"In today’s world, it is necessary to add wisdom, logic, art, creativeness and design into everything we do."

There is no Turkish brand in the top 500 global brands. This is caused by lack of investment in art. For instance,
80% of hazelnuts are produced in Turkey but Nutella is not a Turkish brand. The industrial segment in textile is
much more developed in Turkey than Italy. However, Turkey does not have a global brand sold in international
boutiques. The same goes for agriculture and tourism, which are among the most important economic sources.
Turkey will remain backwards if it cannot add high value to these sectors.

Quality of Education and Middle Income Trap

While sharing his opinion on education and development, Dr. Sirin makes a comparison between Turkey and other
countries that manage to get over the middle-income trap. Countries such as Japan, Finland and South Korea
developed their education and industry in a progressive and gradual way. Japan followed-up the developments in
the US during the 1970s and created her way in technology. Japan produced the first digital devices, aiming to be a
player in the new game. This case is almost similar in other countries, achieving to create value and getting through
the middle-income trap.



Turkey should follow a similar path to become a player in the new industrial revolution. As for the education part,
Finland started to make a long-term investment in education starting from the 1970s when 70% of the Finnish
population used to live in rural areas. However, Finland’s GDP per capita is now 30-40.000 USD thanks to prior
investments on R&D and innovation as well as critical thinking mentality given during the primary school period. On
the other hand, the average student in Turkey scored 462 in reading literacy, maths and sciences, lower than the
OECD average of 497. Therefore, Turkey should invest in education to become a player in the new industrial age -
by jumping through the middle-income trap and gaining a competitive edge.

UNDP - Education Index 2013

9 Turkey: 69th out of 187

G Norway: 1st out of 187

G Hong Kong: 15th out of 187

O Finland: 24th out of 187

Share this paper with your social networks

Comment & Questions We would like to hear your thoughts on this report. Please get in touch with us.

About StratejiCo. is an independent Turkish corporate and public affairs consultancy firm, providing trusted advice
to multinational companies and government institutions in Eurasia since 1987.

Disclaimer


https://projecttesting.link/contact/
http://stratejico.com/en/contact

This report is prepared by StratejiCo. based on the information gathered from publicly available sources. Opinions
and views expressed in this view do not reflect StratejiCo.’s official view. The purpose of this content is to provide
our readers with different perspectives about their businesses. StratejiCo. cannot be held liable or responsible for
the decisions based on the information provided here.
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